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Get to Know LinkedIn

Why LinkedIn?

Your Profile, Your Story

Beyond LinkedIn Profile

Q&A



Get to know
LinkedIn




OUR VISION

Create economic opportunity
for every member of the
global workforce




OUR MISSION

Connect the world's protessionals
to make them more productive
and successtul




VWhy
LinkedIn”?




OUR VALUE PROPOSITION

Connect to opportunity
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Your profile,
your story




STEP1

Add a photo

Members with a photo get up to:
9x more connection requests
21x more Profile views

36x more messages



STEP 2

Add your industry

Members with industry information
receive up to 9x more Profile views

More than 300K people search by
industry on LinkedIn every week.



STEP 3
Draft a compelling

e s pekerta b s el summary

arpe software challenges at scale. Leadershipisa

re amployess connact intd thedr passion and

Your “elevator pitch”

Focus on career accomplishments
and aspirations

40+ words




STEP 4
Detail your work

b N bt i experience

Vice President, Global Sales

growe and scale, Wie believe that platforms tools and techinolagy can transform the way butinewses pe

to market with new sofbware solutions

| grew our Software Sales barsinesa line to over S30M in revenue defivering solutions (o hundreds o

software businesses in over 30 different countries. i've had the pleasure of leading a talented Member Wlth up‘tO'dC[te pOSitiOl’lS

=

. i - i IFE s o -t =1
organization of ower 200 sales prolessionals. | striee 1o credte a culture that alig o Hur company
o 1

values and inspires employess to do the best work of their caneers recelve 'up to:
9X more connection requests
8x more Profile views

10x more messages




Instructions to Get Sales and
Marketing Teams Working Together

(m

Worthy Goals and Metrics for the
Modern Sales Leader

STEP S

Add examples of
your work

Upload photos, presentations,
and videos

Give a dynamic, visually
appealing representation of
your professional story



STEP 6
Add volunteer

experience

Members who add volunteer
experience and causes get up to
6x more Profile views than those

without



Featured Skills & Endorsements Add anew skill  #

Microsolt Offes - 954 ﬁ Lnd:.rmu by Christine Weods and 55 others who are highly skifled
at this

‘,\ Endorsed by Christing Wands and 10 othars wiso are Righly skifled

Financisl Anabysis T3 - :
sl ! at this

g Endarsad by Barry Graham snd § oflsers who are highly dkilled at this

MEnagemant - 11

"'f-" Endarsad by 3 of Jess” collemgued a1 Trusha'sy

Shaw more ~

STEP1

Add skills & get
endorsed

Members who add 8 or more
skills receive up to 17x more
Profile views



Recommendations

Recoived (14) Given (3)

Cathi Culbertson
VP, Evert Marketing a1 NASA
tithe title

- Paul Warhtell
- WP, Macketing at Crestive Co

Ask for a recommendation

Jess is the the most intetligent human beng that I've
worked with at Trustway. Not only is she smart, she is
very kind to all her coworkers and treats the entire team
as her equals. Her knowledge of the finance Industry is

unparalleled.., se¢ more

Working with Jess has been a wonderful experience

She is a very tatented young individual with a promising

future. | would like to take note of her leadership skills

s well as great time management

Show more
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STEP 2
Reqguest a
recommendation

Recommendations help build you
credibility and validate your skills



And don't forget about...

LOCATION EDUCATION PUBLICATIONS ACCOMPLISHMENTS



Build Thought {) .-
)
_eadership N7\

Your Voice on LinkedIn

* Please refer to your Social Media Policy for further information around sharing content



Sharing updates vs. publishing posts

HELPING YOU GROW AND ENGAGE YOUR NETWORK

Updates

Share links, articles,
images, quotes or anything
else your followers might be

interested in
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Publishing

Deeply explore topics that

matter to you, then watch

the comments to see your
impact



SHARING UPDATES

Share status
updates




Best practices for
sharing updates

1. Share your authentic voice

2. Post frequently

3. Start a conversation or share your point
of view

4. Include rich media to increase
engagement

5. Create an opportunity for reciprocity




Publishing on LinkedIn

X

Becomes part Gets shared Reaches the largest
of your profile with your network group of professionals
assembled online



PUBLISHING

Start on your
homepage




Best practices for
poublishing content

1. Create a headline that captures attention

2. Include a photo to stand out

3. Be authentic, use your voice
4. Think about your audience

O. Article length matters
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Gain
Knowledge
and Insights
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GAIN KNOWLEDGE
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GAIN INSIGHTS
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Follow

..........................

RE . e influencers




Rajon Tumbokon Hkes th
fon Jeltrey Bank Rachelie Diamond ! i { Saestorce

by, Dr. Bouvier ¥
/82 et core g s Copy link to post

Rich Taylor doing find  grate ineig Hide this post
than 2.5 hrs) #leader A, | dan't want to see this post In my feed

Soard 200 st ' CUSTOMIZE YOUR FEED

Unfollow Joanne

af@y ConneCiod DUl SI0D Sepng Aoanne 5 00

Report this post

This past i affensive ar the acoount |5

Improve my feed

See the news,
content and posts
that matter most

Planning for the Future of Al




% Vrinda Singh

Settings & Privacy

Premium subscription settings
Help Center
Language

MANAGE
Posts & Actinit

Account Privacy Ads Communications

ow etners see yourprefie mnd Hawy others see your profile and network information

etwork information

ow oifiers see your Linkedin Edit your public profile

Chre ey f =
Tl GAFviEaS
o Linkadin usas your data

b aking prafaraiions Whao can see your email address

(s Wi CAM Sl Dl
locking and hiding

Who can see your connections

CONTROL YOUR PRIVACY SETTINGS

Update your Account details (ie
change email address, passwords, set
up two-step verification etc)

Update your Privacy Settings (ie how
others see your profile and network
information)

Change your Communication and
Notification preferences

Use our Help Centre for answers to
commonly asked questions at
Linkedin.com/help



(Questions?



